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CME and CE Information

In support of improving patient care, this activity has been planned and
implemented by School-Based Health Alliance and Moses/Weitzman
Health System, Inc. and its Weitzman Institute and is jointly accredited

by the Accreditation Council for Continuing Medical Education -
(ACCME), the Accreditation Council for Pharmacy Education (ACPE), -

and the American Nurses Credentialing Center (ANCC), to provide JOINTLY ACCREDITED PROVIDER™
continuing education for the healthcare team. INTERPROFESSIONAL CONTINUING EDUCATION

Through Joint Accreditation, credits are also available under the following bodies:

* American Academy of PAs (AAPA)

* American Dental Association’s Continuing Education Recognition Program (ADA CERP)

* American Psychological Association (APA)

» Association of Social Work Boards (ASWB)

 Commission on Dietetic Registration (CDR) .

The Weitzman Institute was founded by Commurrty Health Center, Inc. and is part of the \' mgﬁﬁg{/ ;:g::TZMAN weitzmaninstitute.org
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Financial Disclosures

* With respect to the following presentation, there have been no relevant
(direct or indirect) financial relationship between the presenters/activity

planners and any ineligible company in the past 24 months which would be
considered a relevant financial relationship.

* The views expressed in this presentation are those of the presenters and may

not reflect official policy of Moses/Weitzman Health System, Inc. or its
Weitzman Institute.

 We are obligated to disclose any products which are off-label, unlabeled,
experimental, and/or under investigation (not FDA approved) and any
limitations on the information that are presented, such as data that are
preliminary or that represent ongoing research, interim analyses, and/or
unsupported opinion.

The Weitzman Institute was founded by Commurrty Health Center, Inc. and is part of the \®g vosES/WEITZMAN

Health System



@ Acknowledgement

Unity Consortium is a 501(c)3 non-profit organization which is funded by our
members, including vaccine manufacturers.




UNITY® Consortium vision and mission
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MISSION

Provide action-oriented
leadership, innovation and
education on preventive health
and immunization for

V| S l O N adolescents and young adults

Coverage is 90% or greater
for all nationally recommended
vaccines for adolescents and

young adults
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UNITY Seeks to Close Gap in AYA Immunization Rates

2022 Immunization Rates (Ages 13-17 years), United States'

UNITY Goal

Estimated
Vaccine Coverage (%)

Tdap MenA HPV HPV UTD HPV HPV UTD Influenza® COVID-194 COVID-194
21 >1 dose females 21 dose males >1 dose >2 dose
dose females males

1 Pingali C, Yankey D, Elam-Evans LD, et al. Vaccination Coverage Among Adolescents Aged 13-17 Years — National Immunization Survey-Teen, United States, 2022. MMWR Magh Mortal Wiy Rep 2023;72:912-919. DOI: http://dx.dol.org/10.15585/mmwr.mm7234a3.
2 US Dept. Of Health and Human Services, Office of Disease Prevention and Health Promotion. Healthy People 2030. https://health.gov/healt le/objectives-and-data/browse-objectives/vaccination/increase.
2Centers for Disease Control and Prevention. National Center for Immunization and Respiratory Diseases (NCIRD). FluVaxView, Flu Vaccination Coverage, United States, 2022-23 Influenza Season. DOI https://www.cdc.gov/flu/fluvaxview/dashboard/vaccination-dashboard.html
4 American Academy of Pediatrics. Children and COVID-19 Vaccination Trends. Summary of data publicly reported by the Centers for Disease Control and Prevention Date: 5/3/23. Accessed 9/8/2023. https://www.aap.org/en/pages/2019-novel-coronavirus-covid-19-| /childs d-covid-19-

-proportion-adolescents-who-get-recommended-doses-hpv-vaccine-lid-08




Workshop educational objectives

1. Recognize parents and students’ perspectives on the credibility and engagement of
vaccine information accessible on social media.

2. Evaluate infographics and social media messaging for SBHC to share with students
and their parents

3. Share participant organizations’ challenges, insights and promising practices
related to social media plans

Unity Consortium | Confidential 9
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What we know from research about parents’ perspectives on
vaccine information and social media...

Unity Consortium | Confidential 10




Unity Surveys of Parents and Adolescents

Methodology

Topics covered:
« Health attitudes and behaviors
* Vaccination and vaccine perspectives
» Vaccine sources of information
« Decision-making on health and teen vaccinations
» Surveys Fielded: Oct 2023, Jun 2021, Feb 2021, Sept 2020, Oct 2016

* Online, self-administered survey, selected from a large U.S. national panel, balanced
for representation, conducted by Dynata

N=507 Parents N=512 Teens
Adult Parent or Guardian of at least one child Grouped ages 13-15 and 16-18 years
aged 13-18 living in the household

Unity Consortium | www.unity4teenvax.org




O

Unity multi-phase research on beliefs and behaviors of
parents on vaccine information on social media

0 -

Phase 1 Phase 2
In-depth Interviews Bulletin Board Discussion
with Influencers (N=5) with Parents (N=60)
Healthcare Influencers » Vaccine Positive/Neutral
and Bloggers Parents/Caregivers

MS, HS, or College-Aged Adolescent
or Young Adult.
Race/Ethnicity,

Urban/Suburban/Rural,
Education, Income Levels

Research conducted in November/December 2021

Phase 3
Focus Group with
Parents (N=18)

Select Parents chosen
from Bulletin Boards,
based on:

Vaccine beliefs
Rural vs.
Urban/Suburban
Race/Ethnicity



O

Where does vaccination currently fit among health priorities?

PARENTS FOR THEIR TEENS
TEENS FOR THEMSELVES

Unity Consortium |www.unity4teevvax.org 13




Parents highly rate the importance of many health behaviors

for their teens, across survey waves

Important Health Behaviors - Trended - Parents for Teens
(Base=Total Respondents; % Rating 4+5; 5=Very Important)

%% 939 93% 4% | 410, %A 9% 50, 93% 03% 93% 93% 9BUB| g0 Bhore, 2% H%orn, oo g o
0,
49, 57% 86% O 8T%A 8% g5,
79% 79%
70% 1%
63%
57%
I I 46%
Using seatbelts Maintaining good Avoiding drugs, Getting enough Balancing school Washing hands & Taking good care Eating Managing Exercising = Seeingadoctor Havingafamily = Gettingall ~ Getting a flu shot Getting the 2023-
whenina oralheath  alcohol, smoking sleep wipersonal life +  protecting of skin healthy stress or other HCP ' meal togetherat  recommended every year 24 COVID-19
vehide* extracurriculars®  yourself from regularly (check- least 1x'week* vaccines vaccine (the
disease ups) newest oney*

transmission*

H Feb-21 Jun-21 H Oct-23
(n=531 [A] (n=500) [B] (n=507) [C]

*Responses added in Oct-23
P10: Thinking about your (INSERT AGE OF SELECTED CHILD) year-old (INSERT GENDER OF SELECTED CHILD) child, how important do you think each of the following are for your teen to stay healthy?

Unity Consortium | Confidential
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Relative to other health behaviors polled, parents rated

vaccine-specific behaviors for their teens as less important

Selected Important Health Behaviors -

Trended - Parents for Teens
(Base=Total Respondents; % Rating 4+5; 5=Very Important)
89%

88%
87%A

79%

Seeing a doctor or other HCP regularly Having a family meal together at least

(check-ups) 1x/week*
H Feb-21 Jun-21 H Oct-23
(n=531 [A] (n=500) [B] (n=507) [C]

79%

Getting all recommended

Important Vaccine-Related Behaviors -

Trended - Parents for Teens
(Base=Total Respondents; % Rating 4+5; 5=Very Important)

85% AC

70% 71% AC
46%

63%
I 57%

Getting a flu shotevery year ~ Getting the 2023-24 COVID-19
vaccines vaccine (the newest one)*

m Feb-21 Jun-21 m Oct-23
(n=531) [A] (n=500) [B] (n=507) [C]

*Response added in Oct-23

P10: Thinking-about your (INSERT AGE OF SELECTED CHILD) year-old (INSERT GENDER OF SELECTED CHILD) child, how important do you think each of the following are for your teen to stay healthy?

Unity Consortium | www.unity4teenvax.org




Unlike Parents, Teens rate the importance of healthy

behaviors lower in Oct-23, but still relatively high

Important Health Behaviors - Trended - Teens
(Base=Total Respondents; % Rating 4+5; 5=Very Important)

93% AC

93% AC
91%
° | 89% 88% | ggu, 8

85%

899,91% C

0
85% 85% 83% 86% C

89%gg9% C §7%88% C 87% AC

82%

81% 81% 79% . 80% 79%
b 74% 73% 0%
0
66% 66%
56%
I 37%

33%

Using seatbelts  Maintaining good Managing Balancing school ~ Getting enough ~ Taking good care  Avoiding drugs, Exercising Eating Seeing a doctor or | Having a family Getting all Getting a flu shot  Getting the 2023-
whenin a vehicle* oralheatth stress with personal life + slkeep of skin alcohol, smoking healthy other HCPregulady meal togetherat ' recommended every year 24 COVID-19
extracurriculars® (check-ups) least vaccines vaccine (the

once a week*

m Feb-21 Jun-21 m Oct-23
(n=300) [A] (n=300) [B] (n=512) [C]

newest one)*

*Responses added in Oct-23
T10: How important are the following activities that you may do for your own health right now?

Unity Consortium | www.unity4teenvax.org




For teens, vaccine importance ratings decreased with time and

were lowest of the health behaviors (lower than family meals!)

Selected Important Health Behaviors -

Trended - Teens
(Base=Total Respondents; % Rating 4+5; 5=Very Important)

87% AC
80%
73%
66%

Seeing a doctor or other HCP regularly Having afamily meal together at least

(check-ups) once a week*
m Feb-21 Jun-21 m Oct-23
(n=300) [A] (n=300) [B] (n=512) [C]

Important Vaccine-Related Behaviors -

Trended - Teens
(Base=Total Respondents; % Rating 4+5; 5=Very Important)

79% 82% C
7 0,
66% 0% C
56%

37%
33%

Getting all recommended Getting a flu shot every year  Getting the 2023-24 COVID-19
vaccines vaccine (the newest one)*
m Feb-21 Jun-21 m Oct-23
(n=300) [A] (n=300) [B] (n=512) [C]

*Response added in Oct-23
T10: How important are the following activities that you may do for your own health right now?

Unity Consortium | www.unity4teenvax.org




@ Parents are confused and wary

 Parents are overwhelmed by the amount of vaccine information and
misinformation that is circulating online

« They are confused about who to trust and have doubts about which
expert’s advice to follow

« The continuous debate about Covid-19 vaccines has caused even vaccine
positive parents to question all vaccines

Unity® conducted multiphase online research, Nov-Dec 2021: Phase 1 interviews, social media healthcare influencers; Phase 2, parents of adolescents, 18

n=60, online bulletin boards; Phase 3, Parents, n=15, triad focus groups. ATty Conbrtium | Confidential



@ Parents and teen express ongoing concern about vaccine safety

I have some concerns about the safety of vaccines.

10/2016 9/2020 2/2021 6/2021 10/2023
TEENS

‘ H

Q13. How much do you agree or disagree with the following.statements?
(% 4+5 on 5-point Scale; 5=Strongly Agree))

Unity Consortium | www.unity4teenvax.org




@ Parents and teen agreement about the connection between what they read
on social media and concerns about vaccine safety has moderated since 2021

What I have read on social media has concerned me about the safety of vaccines

10/2016 9/2020 2/2021 6/2021 10/2023
TEENS

Q13. How much do you agree or disagree with the following statements? (% 4+5 on 5-point Scale; 5=Strongly Agree)
Surveys Fielded: Oct 2023, Jun 2021, Feb 2021, Sept 2020, Oct 2016

Unity Consortium | www.unity4teenvax.org




@ Parents seek out information to feel more in control

during uncertain times

« Parents are doing more research on vaccines
« Talking to their healthcare provider, researching sources, and understanding
the numbers and data as best they can

 They don’t need to become experts but want to feel like they have done
everything they can to make the right decision for their family

Unity® conducted multiphase online research, Nov-Dec 2021: Phase 1 interviews, social media healthcare influencers; Phase 2, parents of adolescents,

n=60, online bulletin boards; Phase 3, Parents, n=15, triad focus groups.



Parents have a credibility continuum on sources for

vaccine information

More Credibility

Health Care Provider

» Trust in personal doctors has decreased
 Sitill, parents consider HCP’s opinions most (8/10)
* Some follow HCP on social media for vaccine info

* Generally, trust the AAP

Scientific Community

* Many parents find comfort in scientific and
medically backed data

* Want links to research source

* Links encourage parents to share; can point

; to the research if questioned online.
Personal Experiences

» Parents trust other parents.
» Seek stories and experiences of families like theirs )
» Both success stories and negative experiences too Government Ag‘enCIGS

* Majority believe gov’t agencies are the vaccine
experts and are only interested in public health.
* A small minority question the integrity of

None of the above government orgs (CDC, FDA, etc.)

» A small number of vocal parents do not find any
sources to be truly credible.
» They distrust government agencies
« Believe medical sources are biased, untrustworthy
» Almost all live in rural areas Less Credibility

Unity® conducted multiphase online research, Nov-Dec 2021: Phase 1 interviews, social media healthcare influencers; Phase 2, parents of adolescents,

n=60, online bulletin boards; Phase 3, Parents, n=15, triad focus groups.




@ Covid-19 has heightened emotions and impacted

perceptions about vaccines

« Parents are looking to do what is best for their adolescents

» With so much contradicting vaccine information, they are feeling anxious
and uncertain

 They feel the need to check multiple sources and possible motives
before accepting the information

- Parents are feeling stressed out by vaccines - knowing their decision
could greatly impact their adolescent’s future

Unity® conducted multiphase online research, Nov-Dec 2021: Phase 1 interviews, social media healthcare influencers; Phase 2, parents of adolescents, 23

n=60, online bulletin boards; Phase 3, Parents, n=15, triad focus groups. Unity Consortium | Confidential



“Standard” vaccines are
Parents’ feelings important -
+ Meningitis and Tdap, older and more -
and safety concerns familiar
. v « Far more comfortable
change significantly

« Most (3/4) have little to no problem with
across vaccines

standard vaccines

Mixed feelings about Covid-19
vaccination

« ~1/3 think that Covid-19 is as

. Is it necessary? / concerning as other vaccine-

- What is the vaccine for? preventable diseases

« HPV can be avoided « Many don’t think the Covid-19
vaccine was tested long enough

Mixed reactions to
HPV vaccine

« Applies only to females

Flu vaccine experiences Decline in vaccine confidence

Some have experienced a
decline in vaccine confidence

over the last 2 years

« Negative side-effects

« Separate category from
“standard” vaccines
Less trust



@ Parents are seeking credible, straight forward and relatable

vaccine information on social media

Credibility of communications is key, and is increasingly
challenging in this climate

[:] Straightforward, simple communications, and relevant
@ examples, increase parents’ likelihood to share vaccine

information on social media

Unity® conducted multiphase online research, Nov-Dec 2021: Phase 1 interviews, social media healthcare influencers; Phase 2, parents of adolescents,

n=60, online bulletin boards; Phase 3, Parents, n=15, triad focus groups.



@ Hitting the “sweet spot” is key to engaging

parents/students on vaccine communications on social media

Relevant
Message
Trusted <«
Source
Unbiased
Tone

Unity® conducted multiphase online research, Nov-Dec 2021: Phase 1 interviews, social media healthcare influencers; Phase 2, parents of adolescents,

n=60, online bulletin boards; Phase 3, Parents, n=15, triad focus groups.



Critical need for messaging to address parent perceptions on the importance of vaccination

» Vaccines falling in priority for good health of teens (evidence of vaccine fatigue?)
» Parents generally feel informed about vaccines, yet understanding doesn’t translate to “necessity”

* Flu and COVID-19 are lowest on perceived vaccine needs

* Low understanding of meningococcal vaccines may be compounded with new pentavalent vaccines and recommendations

 Efforts to empower and support Physicians/Pharmacists and Public Health is a priority given high reliance
and trust scores

» Educational needs and approaches should vary based on audience e.g., rural/urban, race, community home
 Efforts to build vaccine confidence may be received differently among audiences based on demographics
 Important areas of focus include

» Addressing persistent safety and effectiveness concerns

» Engaging and integrating diverse perspectives, and the voices of parents and teens

» Health/vaccine equity and inclusion

Unity Consortium | Confidential
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PHYSICIANS STRONGLY URGE THAT

ON VACCINES MISSED
DURING THE PANDEMIC*

v’ Simple reminder

of infographics shared in research

DISEASES WE'VE
CONTROLLED

THANKSTO .
VACCINES: "2

POLIO SMALLPOX MEASLES

TETANUS DIPHTHERIA INFLUENZA _
WHOOPING COUGH ROTAVIRUS \L *
HAEMOPHILUS INFLUENZAE TYPE B
CHICKENPOX | RUBELLA | ROTAVIRUS
HEPATITIS B HEPATITIS A

| PNEUMOCOCCAL DISEASE

LET'S ADD COVID-19

d TO THAT LIST.
et

v' Easy to understand

Myth Fact

COVID-19 vaccines do not
The COVID-19 change or interact with
your DNA. The vaccines
help your cells build
protection against the
disease. They don't enter a
cell's nucleus and cannot
change DNA

vaccine alters your

v’ Effective

v' Suggestive tone instead of commanding
v’ Contacting HCP is simple & appropriate
v AAP is a credible source

v “Unbiased” sourcing

4 ioht-
v Powerful message of vaccine effectiveness Straight-forward

v Format combats misinformation

Unity® conducted multiphase online research, Nov-Dec 2021: Phase 1 interviews, social media healthcare influencers; Phase 2, parents of adolescents,
n=60, online bulletin boards; Phase 3, Parents, n=15, triad focus groups.



@ Parents’

CDC-recommended vaccinations for adolescents:

L

11-12 years 13-15years 16 years 17-18 years
#HPV (2 doses) *Meningococcal ACWY @ *Meningococcal B* *Td booster
* Meningococcal every 10 years

ok |~F | -T

» Meningococcal ACWY {ifnot proviously
«Tdap vaccinated) ACWY hooster

v' Hyperlink to source is important

v A good reminder of vaccines needed at
each age
v' Age breakdown makes information
relevant
v'Some parents saw this as news

of infographics shared in research

UP-TO-DATE ON
= YAGCINATIONS? <

A study in England has shown
87% decrease in cervical cancer
among women immunized with the

HPV vaccine as adolescents

Contact your adolescent’s healthcare provider.

v’ Data and research based

v 87% was viewed as an impressive figure
v’ Bold colors, simple layout grabs attention
“UP-TO-DATE” viewed by some as
aggressive
England-centered study limits relevancy

QUESTION OF THE DAY

DOES THE COVID-19 VACCINE HAVE
SIDE EFFECTS?

ANSWER

Some people have side effects from
vaccines, but for most, the side effects
are mild and only last a day or two. The
commonly reported side effects include
arm pain, fatigue, headache, muscle
aches, joint pain, chills, fever and nausea.

v" Anonymous and informative format

v" ldeal for social media (submitting
questions)
v' Bold colors & simple layout made this
easy to read
Some thought words were too small




PO [ NEED A COVID=19 BOOSTER?

LATEST RECOMMENDATIONS AS OF OCTOBER 21, 2021

WHICH
@VACC'NE Get a 3rd full d f th
DID YOU GET et a 3rd full dose of the
ORIGINALLY? ARE YOU M same mRNA COVID vaccine
12+ WITH A (if possible) at least 28 days
PFIZER —> WEAKENED - after your 2nd dose.
SYSTEM?
Ex. Due to cancer € !
/ treatment COVID vaccine vaccine at
MODERNA least 6 months after you got

ARE YOU 65+ your 2nd dose.

OR IN A HIGH- NO
RISK GROUP ﬂ No need for a booster
JOHNSON & (18+)? right now. You're good!

JOHNSON (J&J) Ex. You have certain health

conditions or live or work in
a high-risk setting

COVID vaccine at least 2
HAS IT BEEN 2+ months after getting your 1st
MONTHS SINCE RN e
YOUR 1ST DOSE? NO 5
% Hold tight. Once it’s been 2

Get a booster dose* of a

Get a booster dose* of a

NONE

(AND YOU'RE 18+)
months or more, get a booster
dose* of a COVID vaccine.

T *Booster dose = 1 full dose of
GE TED‘- Pfizer or J&J or a half dose of
) VACC\NA Moderna COVID vaccine

¥é§§é’:ﬁ{$ vaccinateyourfamily.org/covid19faq

v Tailored, relevant information

Complicated format

of infographics shared in research

HOW THE MRNA COVID-19
VACCINE PROTECTS YOV

FIRST, YOUR BODY MAKES A AFTER ABOUT 4 WEEKS, THOSE

AND THESE NEW SUPER ARCHERS

THE VACCINE TAUGHT YOUR
&l AL DEFEND AGAINST SEVERE DISEASE

BODY HOW TO MAKE EVEN
BETTER ARCHERS! IT TAKES

Cartoon format inconsistent with serious
topic
Too much detail
Hard to read
Basic level of vaccine understanding

How to protect yourself
against COVID-19?

Mask Indoors Test if
in Public Exposed or
Settings Symptomatic

Everyone
12 and Up

Immunocompromised *
Individuals

Pregnant
Individuals

*Can receive additional dose.
As of August 23, 2021.
CDC.gov/coronavirus

Ranked least effective by parents
Does little to educate or motivate

No emotional connection
Too much info / wordy




@ The ways communication can increase intent to share

A quick, easily read
reminder is
compelling

Numbers draw
S attention, with links to
source

Parents are
motivated to share
relevant, useful
information

Sounding credible
is almost as
effective as being
credible




@ Applying learning to your organization

 What messages resonated with you for your students/parents?
*  Which visuals would work for your students/parents?

 How could you use social media to make vaccine information more accessible
and understandable for students/parents?

Unity Consortium | Confidential 32




O

What Unity did to integrate these learnings from parents into
our social media and website communications...

Unity Consortium | Confidential 33




@ Applying parents’ advice: From research to action

; | Presenting Age chart ' . ' . . .
Unity has inl st researc .y 1gs into our social media and website design and messaging.
simplifie

i Bold colors,

o = oo %u‘,f,f,f,fr\:‘r simple layout

= THE IMPORTANCE D grabs

FH ’ﬁ‘ CREDIBLE y / attention

’ INFORMATION

MMMMM

Flu (seasonah covln 19
coviD-19'

A 3
o:t t'r wm“ \

POV: You found out your BFF isn't vaccinated

STAYING
ONTASK

New Trends in Vaccination for Adole:

0[.5
P WATCH Now "".Ich
ey oy

Unity Consortium
on west”

T It's important for United for adolescent and young adult vaccination
’\ erprigids all of us to work Non-profit Organizations - Newtown, PA - 241 followers - 0-1 employees
mnu,,l;'f‘crfur together to dispel

myths to address
misinformation

and overt Q- ¢
disinformation. A

ADM. RACHEL LEVINE, MD

[¢ ) Ny

Relevant
example

Unity Consortium | Confidential



Applying parents’ advice: From research to action

Use of numbers

Tailored information The science is Cleqr'

Clear, simple visuals Routine vaccination
Easy to read saves |ives.

Powerful message of 42,000 per year, in fact!
vaccine effectiveness

v Bold colors grab attention () UNITY"

v" Sources included

SOURCE: American U N |TY I: Nabet B, Gable J, Eder J, Feemster K. Addressin_g Vaccine Hesitancy to Protec ildren and Communities Against
: Preventable Diseases, j -3. PolicyLab.
United for adolescent vaccination
it

Unity Consortium | Confidential 35



@ Applying parents’ advice: From research to action

()WY,

vaccination

Keep your v Simple reminders
fami|y S:G'Fe A v' An attainable call to
this holiday action

sedason Suggestive instead of

commanding tone

v’ Visually pleasing : « o HELP THEM FIGHT FLU

v Create a personal U\ SOTHEY CAN DO
motivation f 7y WHAT THEY DO

\ —B

/ #DONTWAITVACCINATE

Unbiased information

Unity Consortium | Confidential 36



The proof is in the numbers!

We drove over 36.5k impressions in We're continuing to innovate and test channels.
Q1 and are continuing to see strong Video content across TikTok and Instagram is

growth. performing well.

Engagement rate continues to be 2-3X

above industry benchmarks. ' I
s
Aboy g \
i S
\ ff,"f’.,’fgacrf#f Mood:
Social Engagement Rate = 3 Do e+’ y o/ Pfeng:’g;g;s{f::the
= H /
importance of vaccines
during Adolescent

Immunization Action

I Facebook [ Instagram M Linkedin [l TikTok
g S Week (April 1-5)

Unity Consortium Top Post

20%
United for adolescent and young adult vaccination
Non-profit Organizations - Newtown, PA - 220 followers - 0-1 employees

Impressions: 2.1k
Engagements: 183
Eng. Rate: 9.1%

13.9% & Rachel & 5 other connections follow this page
V Following ) @

Home About Posts Jobs People

15%

Our LinkedIn Channel grew by +33% in Q1.

5"/0

January February March

Unity Consortium | Confidential



AlIAW?24 — 263+MM Reach and Counting!

5431

Webinar / Society or
Internal Meeting Attendees

YOUNG ADULTS as
R ORLIA CLNTON VACCINE ADYOCATES
WATCH THIS #AIAW24 EVENT ON-DEMAND
e v [ ) o8 s Tocian v > g

Y _.»:: ncnw C- ICI:-I!I-lANP'ol'lEsR

ENCE Fop
<«
commitment | unity | self reliance *‘ *

American Academy of Pediaic ) ) .
3 (=
3N ' 77%
= /—uucpj\ =
hd
=7 $
/&\ HPV Cancer AIM tion of %, |l &
. t J‘& ‘Q
Prevention M Wiyyg owd ©
St. Jude Children’s .
Research Hospital Program

/& AIRA NACCHO @ immunize.org

57K+

Website Views

51TMM+

10MM+

Newsletter/Listserv/Email Reach

Celebrate Adolescent
Immunization Action Week on
April 1-5, 2024

Social Media Reach

00/ M

5 2 K+ PatentPoint®

Healthcare Providers

Data as of May 14, 2024
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Protect against vax attacks online with

Shots Heard Round the World

Frequently asked questions:

Legal and law enforcement options

In today’s online world, many health care professionals are taking their expertise
to social media to help patients get good information. Too often, these health care
professionals are harrassed, bullied, and attacked. This FAQ answers important
legal and law enforcement-related questions regarding online attacks.

Q: What kinds of online comments or
attacks am I legally protected from?
Negative or malicious online messages can take
many forms, most of which are unfortunately not
against the law. However, such messages can be
seen as criminal acts where they take the form of:
o credible threats,
e harassment (including stalking or
cyberbullying), or
e  defamation (this would include false
statements that injure your reputation), or
when the messages lead to other crimes.

Q: What is “doxxing” (also spelled
“doxing”)?

Q: How can I protect myself from
doxxing and other forms of online
harassment?

‘While it would be nearly impossible to fully
protect yourself from every type of online
harassment, there are some precautions you can
take. Consider taking the following steps:

e Avoid posting personal information about
yourself online (including on social
media) unless it is absolutely necessary.

e Change the settings on your social media
to hide your date of birth, hide other
sensitive information, and make your
profile not searchable by anyone. Also,
consider using a nickname, variation of
vour name. or maiden name for vour

Rapid-response network dedicated to combating anti-vaccine
attacks on the social media pages, websites, and review sites of
providers, practices, hospitals, and health systems

Frequently asked questions:

How to prepare for and avoid online
harassment and attacks

roviders have an important role to play in the battle against

»n and anti-science rhetoric, but speaking up online can lead to

nd attacks designed to harm your reputation. This document

es of actions to strengthen your online presence and help you avoid

victim of an online attack.

repare myself, my
1/or my institution for an

line presence:
ing personal information about
d family online or keep this

Train yourself and your staff to know the
signs of an impending social attack:
e Aspike in or higher than usual volume of
negative comments.
e Unusually rude or mean comments from
new accounts.
e Links or screenshots of your page being

ntormation limited to family and friends
by adjusting the privacy settings on your
social media accounts.

Turn on two-factor authentication for all
accounts that support it.

Use strong, different passwords or a
password manager for all of the apps and
websites you use.

Join Shots Heard

posted in anti-vax groups or by anti-vax
pages.
People in your pages’ comments directing
other anti-vaxxers to attack you.
Negative comments from suspicious,

or bot-like
Anti-vaxxers contacting you through
other platforms.
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SHOTS HEARD ROUND
THE WORLD TOOLKIT

In today's online world, many health care professionals are taking their expertise to social media
to help patients get good information. Too often, these health care professionals are harrassed,
bullied, and attacked.

In this toolkit, we will give you the skills and information to Prepare, Defend, and Move Forward after
an anti-vaccination attack on a variety of online platforms. We hope to empower you and give you
the resources to continue to be a vaccine advocate online.

e 8

Shots Heard Toolkit



https://shotsheard.org/join
file:///Users/madelinemcnee/Downloads/Shots%20Heard%20Toolkit_English.pdf

@ Questions for consideration

 What are your organization's policies related to social media use?
* What are the social media platforms your students and parents use?

* What are the barriers you face in communicating to students/parents about
vaccines on social media?

o Language/cultural influence on images

« How can you engage young people in the creation of social media content?
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@ Closing thoughts

v" It is important for SBHC to use social media to combat misinformation on
social media as trusted messengers

v" There is no need to recreate the wheel

v Share, amplify messages from Unity’s platforms and other trusted sites

Unity Consortium | Confidential




@ Stay Informed and In-Touch with Unity

v www.unity4teenvax.org

v Connect with us...

v Join our mailing list by emailing unity@unity4teenvax.org

(o

ﬁ 3 YouTube

@UnityConsortium @unity4teenvax Umty UNITY Unity
Consortium Consortium Consortium
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